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Comparison of Brand Equity Between Big C and Tesco lotus Brand
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Abstract
The research study is to compare the customers’ brand equity perception that influences the decision making of choosing two

department stores in Khon Kaen municipality area, Big C Supercenter and Tesco Lotus. The purposes of this research are 1.) To study the behavior
of the customer in department stores 2.) To find the relationship between the behavior of the customer and the brand 3.) To compare two brands of
department store, Big C Supercenter and Tesco Lotus, distinguished by the customer’s behavior 4.) To compare the brand equity of the two
department stores. The populations of this study are 400 customers of the department stores who live in Khon Kaen municipality area between 15-
60 years old. The populations were chosen by convenience selection method. The tools that that used in the survey were questionnaires. The data
was analyzed by using frequency, percentage, mean, standard deviation, Paired Sample T-Test , Independent Sample T-Test , One way anova , and
Chi — square test. The result suggests that most participants were female. There were 307 women or 23.3% percent, 264 participants of the age
between 21-30 years old or 66.0 percent, 281 participants or 70.3 percent of participants with married status, 271 or 67.8 percent of participants with a
bachelor's degree as their highest degree, 196 or 49.0 percent of govemment and state enterprise officers, 229 participants or 57.3 percent who have
average monthly income between 10,000-20,000 baht and 270 participants or 67.5 percent have a family of 4-5 people.
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Top of Mind Brand (Farquhar.1989) Brand Equity
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