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Comparison of Brand Equity between: “Toyota” and “Chevrolet” Brands.
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ABSTRACT

The objective of this research is to study the relationship between the brand equity and demographic factors
affecting toward Toyota and Chevrolet cars brand. The sample is 200 people who use Toyota car and people who use
Chevrolet car. The total for data collection is questionnaire. The statistical methods used in data analysis are
percentage, mean, standard deviation, independent sample T Test and One-Way ANOVA. The study found that most
of male are between 26-30 years old, holding a bachelor degree, working as government office, having monthly
income 15,000-25,000, married and having 4 members in family. The results of hypotheses analysis reveal that brand
equity of perceived users toward Toyota and Chevrolet are different in overall factors. In addition, the users with
different in overall demographic factor are perceived difference in brand equity.
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