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ABSTRACT

The purposes of this study were to investigate 1) level of marketing mix factor influenced on
decision to purchase products among customers at the OTOP center; 2) level of public relations that influenced on
decision to purchase products among customers at the OTOP center; 3) relationship between marketing mix factor
and decision to purchase behavior among customers at the OTOP center; and 4) relationship between public relations
and decision to purchase behavior among customers at the OTOP center. A sample size of 4 0 0 customers was
calculated from an infinite population, using W. G. Cochran method at a confident level of 95% . A questionnaire,
with its reliability of .975, was used in the study. Data were analyzed into percentage, mean, standard deviation, and a

Chi-square test.
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The findings revealed that customers valued the marketing mix factor of the OTOP center at a
high level. When inspecting at individual aspects, the highest average aspect was physical presentation, followed by
personnel, and product aspects; 2) overall public relations was at a high level. When inspecting at individual aspects,
it was found that the highest average aspect was public relations, together with other activities, followed by marketing
promotion, and special events; 3) the marketing mix factor significantly related to decision to buy behavior, at 0.0 5
level; 4) no relationship was found between public relations and decision to buy behavior.
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Key Words: Marketing Mix Factor, Decision to buy Behavior, OTOP Center Ratpracha Market
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