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Marketing Mix Factor on Eyeglass Purchasing Behavior at the Optical Store

in the Shopping Center in Bangkok
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ABSTRACT

The purposes of the study were to investigate 1) personal factor on eyeglass purchase; 2) marketing mix
factor of the optical store in the shopping center; 3) eyeglass purchasing behavior; 4) relationship between personal
factor and eyeglass purchase; and 5) relationship between marketing mix factor and eyeglass purchase in the optical
store in the shopping center in Bangkok. A population was customers at the optical stores in the shopping centers in
Bangkok, with a sample size of 400. A questionnaire, with its reliability of .8295 was used in the study. Data were
analyzed into frequency, percentage, average, standard deviation, anda  Chi-square test.

The findings revealed that most customers were Overall marketing mix factor were at a high level.
Customer’s eyeglass purchasing behavior included purchasing eyeglasses, purchasing because of their quality, The
hypothesis testing revealed that personal factor significantly related to eyeglass purchasing behavior at .05 level.
Regarding the marketing mix factor, it was found that overall marketing behavior at .05 levels
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