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ABSTRACT

This research had objectives 1) to study the communication strategy of WeChat application 2) to investigate
the views of application WeChat users in both People’s Republic of China and Thailand. This study was qualitative
by using in-depth interviews with purposive sampling: two marketing administrators from Tencent Technology
Company, the original manufacture of application WeChat; and 18 users of WeChat in both two countries. The
results indicated that WeChat has two types of marketing communication, which are no-free communication through
official account and sponsorship of stickers and free communication market. As for the users’ perspectives, Chinese
users were mostly satisfied with application WeChat. They used WeChat to communicate with friends, relatives and
customers. By contrast, Thai users appreciated Line more than WeChat and considered WeChat uninteresting. Thais

utilized WeChat when connecting with Chinese friends.
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