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Factors Affecting Consumer’s Buying Decisions of Functional Drink in Bangkok Metropolis
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ABSTRACT

This research was aimed to study the factors which influence decision making to buy healthy drinks. Research samples
were consumer who purchased or consumed healthy drinks in Bangkok area in a total of 400 persons who randomly assigned.
Purposively data were collected by questionnaire data analyzed with descriptive statistics and inferential statistics used to analyze
ANOVA Analysis. The results showed that most of sample groups were female, aged between 21 — 30 years of undergraduate
degree and private employees who had average income at 20000 -30000 baht per month. The results revealed that they had bought
healthy drinks for health at 96 % ,drink for health because of very useful (62.3%), who decided to buy Functional Drink by myself
(86.6.%) and buy at convenience store such as 7-11, FamilyMart (54.8.%), Packaging design affected the purchasing decision for

differences of gender. The differences of age affected the information perception at different levels of significance 0.05.
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