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Course Description: Local knowledge related to art, culture, heritage, and innovation
derived from individual local wisdom. Analyzing and synthesizing data in various dimensions
and within the context of knowledge integration in different branches of science for design
work, materials, and production methods. Contemporary product design, creative product
development thinking processes, theoretical analysis, and deep design concepts, sustainable
design, and sources of inspiration in design. Communicating meaning, beauty, environmental
context, and awareness of the value of aesthetics for application in design work. Knowledge

database and dissemination of work.
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Case study of design work in the context of

culture and local wisdom
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Course Description: Entrepreneurial vision in product design, analyzing fundamental
factors and key components for business engagement, business planning, business modeling,
marketing strategies, market testing, online marketing, and analyzing and synthesizing data in
various dimensions and within the context of knowledge integration in different branches of

science for product development through market research, brand creation Business law,

taxes, and business accounting.
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Course Description: Local knowledge related to art, culture, heritage, and innovation
derived from individual local wisdom. Analyzing and synthesizing data in various dimensions and
within the context of knowledge integration in different branches of science for design work,
materials, and production methods. Contemporary product design, creative product
development thinking processes, theoretical analysis, and deep design concepts, sustainable

design, and sources of inspiration in design. Communicating meaning, beauty, environmental



context, and awareness of the value of aesthetics for application in design work. Knowledge

database and dissemination of work.
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Course Description: Entrepreneurial vision in product design, analyzing fundamental
factors and key components for business engagement, business planning, business modeling,
marketing strategies, market testing, online marketing, and analyzing and synthesizing data in
various dimensions and within the context of knowledge integration in different branches of

science for product development through market research, brand creation Business law, taxes,

and business accounting.
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Course Description: Study of design data analysis for occupations Design technology,
materials, production methods Multidisciplinary integration Independent study on a specific design

topic. progress reporting Presenting work at academic conferences or exhibition or market testing and

registration of intellectual property protection
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*AR 481 111 521U8U35I98N19N159DAUUY 3(2-2-5)
Research Methodology of Design
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Research methodology; research and development; quantitative research; qualitative research

and mixed method research design. Research paradigm in design, data collection and data

analysis, basic statistics for design, academic and research ethics and code of conduct.
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Theory and Concept of Design
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Modern theories, post-modern theories, design theories aesthetic theories, and relate

theories , sustainable design, universal design and related concept of design
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Innovative Design form Local Wisdom
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The local wisdom on arts, culture, handicrafts and community products. Creating of
contemporary product design. Focus on reporting with academic articles on creativity
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Case study of design work in the context of culture and local wisdom
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Ethnic-inspired designs, local products, local wisdom, local arts and crafts, analysis of
ethnic identity and development of culturtal concept for contemporary product design.
*AR 481 311 N1TBONUUULATASIATIAVUES 3(2-2-5)
Advance Design and Creativity
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Analysis theory of design and conceptual design in-depth, design inspiration,
communication, aesthetic and environmental context. Understanding of the value of creations
and the appreciation of aesthetics to achieve the aesthetics application in design. Emphasizing
on development creative thinking, analysis and synthetic in multidimensional data and

context. Integration of knowledge in different fields for design.

*AR 481 312 158519535020 UNALNSN1TDINUUY 3(2-2-5)
Creating Business Product Design Strategy
Rovlvvassedv : 1l
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Entrepreneurial Concept for Product Design: Analysis of Fundamental Factors
and Key Components for Business Operation, Business Planning, Business Model, Business

Strategy, Market Testing, Online Marketing, Brand Building, Business Law, Taxes, Business

Accounting, and Computer Programs for Business



*AR 481 411 MTMAUINTIVITNNNAIUNITODNRUY 3(1-4-4)
Providing professional design services Integrated Design
Roulvvasredn : laidl
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Integrating design with professional design services, analysis and synthetic to design,
application of theories with other sciences such as: computer graphic, art and craft, materials
science, technology, environment and management. practice of designing with related

organization

**AR 481 412 wAlulagd1usutineanuuy 2(1-2-3)
Technology for Designer
Roulvvassiedv : Tid
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Basic, Intermediate, and Advanced Levels of Material Science and Technology, Natural
and Synthetic Materials, Manufacturing Methods, Production for Distribution, Industrial

Manufacturing, and Industrial Production

**AR 481 511 n1seanuuuluszauuIunYIf 3(2-2-5)
Design in Global
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Global design concept analysis. new inspiration and concept in creation of design works.

Seminar workshop and exhibition with international cooperation

*AR 481 891 N1SANWINLAYNIINITABNLUU 3(2-2-5)
Special study in Design
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In-depth study of special interest topic in Design, Learning with professional designers,

Designer experience

**AR 481 892 AUNUINIINITIDNLUY 2(1-2-3)
Seminar in design
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Information inquiring of design, literature review from various sources, analyzing,
synthesizing, computing and writing academic report, academic communicating, academic

presentation and discussion

**AR 481 898 MNYIUNUS 36 wiawhn
Thesis
2 a % Y] = ) o a Y 'K ' a = I aa
Waulvvassedn : dnfnwdesSsuntuglunuminaivideaulaslituniteinnieedlugasiia
YBINTTUNTUIMTUANGAT
NNYIIAEAUNNTERNKUY N15TBUANNATIVEN NMsWeuranuITelusuInednus

WAZUNANNIY NIFUNAUINANITIE

Conducting research in the field of design, presenting progress reports, writing

up the results in the form of thesis, writing the article for publication registration of intellectual

property

**AR 481 899  Anedwus 12 wilaehin
Thesis
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Conducting research in the field of design, presenting progress reports, writing up



the results in the form of thesis, writing the article for publication registration of intellectual

property

**AR 481 897 N1SANWDATY 6 wenn
Independent Study
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Independent study on a specific design topic. progress reporting Writing research
results in the form of independent research and and registration of intellectual property

protection



